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WHO AM |?

| am a UX Designer and a Developer with more than 10 years of ex-
perience with a great interest in the technologies of the IoT (Internet of
Things).

| have a passion for industrial design and human computer interaction
and | love to mix different communi

cation languages and the power of technology in order to create new
digital products and services with total sensory involvement and ac-
tive participation of the final user.

| enjoy spending my spare time designing, learning new programming
languages and assembling together electronic components. In addi-
tion, for both passion and to keep up-to-date with new technology, |
often participate in hackathons, workshops and conferences.






UX DESIGN SKILLS

| consider the end users of my products at every stage of the concep-
tion and design process. | get into their mind, understand their needs,
behaviours and the context of use. In order to do this, the researching
phase for me is fundamental.

| have different responsibilities on each project, according to the team,
deadlines and budget, however in my working career | have gathered
experience in all UX phases.

BUSINESS REQUIREMENTS DESIGN
- Gathering Requirements « User Journey
- Stakeholder Interviews  Card Sorting
« Requirements Workshops + Information Architecture
- Sketching
RESEARCH « Wireframes
* Analytics
« Surveys PROTOTYPE
 Guerille Usability Testing * Prototypes Development

- Lab Usability Testing
- Remote Usability Testing

ANALYSIS
- Competitor Benchmarking
- Contextual Research
- Task Models
- Customer Experience Maps
* Personas



DEVELOPMENT SKILLS

| have had the opportunity to develop applications for any kind of plat-
form using specific program languages and tricks in order to get the
best performance.

| have developed video games, websites, browser applications, inter-
active installations and products.

In my working career, as | have often been the main person responsi-
ble for development, | have always had to find a solution to solve any
problem that occurred. If | didn’t know how to do something | had to
teach myself. This has allowed me to gather extensive knowledge.

In addition, | use different version control systems to handle my pro-
jects and | create documentation to facilitate my work and for the peo-
ple | work with.



MAKER SKILLS

| have a lot of fun in building things with different mate-
rials and integrating technology. For both work and as a
hobby | have learnt how to select electronic components
according to their properties to achieve the best results,
code different microcontrollers, make electronic boards
and assemble everything in the best possible way in or-
der to ensure the best user experience.



CAN PLAYING A VIDEO GAME CHANGE YOU?

CLIENT: Doctoral Researcher at UCL
WHEN: November 2016
WHERE: Freelance Job

CHALLENGE:

In order to explore if playing a game can
affect your emotions it has been con-
ducten an experiment at the Science
Museum in London for five weeks.

To do this | had to design and develop a
tablet native application that contains a

few surveys and a memory match game The team that conducted the experiment at the A few members of the team and me. A few people involved in the experiment. A girl playing with the game, part of the application
with three levels of difficulty, where the ~ Science Museum. developed.

user can play with either smiling faces or

landscapes.

All the responses, from all the devices
used during the experiment, were stored
online in a common database.

In this research, they were studying if
looking at smiling faces can make peo-
ple feel happier.

WHAT | DID:

- Gathered the requirements.

« Designed the users journey

+ Design the visual layout

« Developed the native mobile applica-
tion.

A staff member running the experiment. The application and a few others brand identity
items for this experiment.

TECHNOLOGY | USED:

- AdobeAir with the ActionScript 3 li-
brary Starling.

- Native Android Extensions.

« PHP and MySQL.
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UNLIMITED AMSTERDAM

CLIENT: Nike
WHEN: June 2016
WHERE: OMM Agency

CHALLENGE:

Nike organized a three day event in Am-
sterdam to discover the new Nike shoes
protagonist of the Rio 2016 Olympic
Games.

Omm Agency was asked to create an
engaging installation to promote these

shoes and make the participants feel like 1. The users are invited by the staff member to 2. Once the users are ready, the staff members, 3. The sequence of pictures are set together as a sequence of frames. Filters and overlapping images
the Rio Athletes wear the shoes and register to participate in using the iPad application, send the command are then added. The result is an engaging video generated in real time.

. the Nike experience, compiling the form on the to the camera to shoot a sequence of photos.
The users were invited by the staff mem- .o

ber to register using an iPad application,
try the new shoes and perform a sprint
start.

WHAT | DID:

* Designed the entire system and the
users’ journey, in collaboration with
the rest of the project team

« Developed the Windows application
to receive commands from the iPad,
control the camera, apply filters to the
generated video and send it back to
the iPad for the preview

« Assembled the hardware

* Integrated and tested technology.

. 4. All the videos generated are sent to the iPad in 5. The video is received by the customer as an Point Grey camera used to take photos.
TE.CHNOLOGY | USED: order to allow the user to choose their favourite animated gif integrated in the e-mail and as an
Point Grey camera, FlyCapture SDK, C#,  and send it by email. attached video that can be shared across social
FFmpeg. media formats.



OMM PRINT

CLIENT: OMM Print

WHEN: April 2016

WHERE: OMM Agency
PLATFORM: Desktop and mobile

ommprint.co.uk

CH ALLEN GE: [EHWPRINT ‘ _ - ] NDUSTRIES _S.Erzwcis AR_TWORK Ci)NTACT_I:
Create a responsive static website for | =R ' ' \
the Print department of OMM to inform
potential clients of what they do, the _ %
services they offer and how to contact . { @

them. \ SPORT

| We understand the importance of great
Carrier ¥ 11:04 AM = i branding in sport, whether it be stadium, event
y or media branding - our experienced team will ®
help you create the impact that your brand
needs.

WHAT | DID:

| developed the website using Yeogurt
generator, that harnesses the power of : d
Jade, SASS, ES6/2015, using Bootstrap E 3 | : MANCHESTER UTD
framework, Google Map API, jQuery " " :
library and a few plugins. In order to
make it work seamlessly on commonly
used browsers and devices, | did remote
debugging and | adjusted the code ac-
cording to the needs. e

We understand the importance of great branding in
sport, whether it be stadium, event or media
LI N K. branding - our experienced team will help you create

n

ommprint.co.uk

BRISTOL CITY

ST GEORGE'S PARK

the impact that your brand needs.

www.ommprint.co.uk

MANCHESTER UTD
BRISTOL CITY

ST GEORGE'S PARK



http://ommprint.co.uk/

ENGENEERED SPEED

CLIENT: Nike
WHEN: March 2016
WHERE: OMM Agency

CHALLENGE:

For the launch of the new Nike kit for the
English football players, a big event was
organized at Wembley Stadium and sub-
sequently the collection was exposed in
Nike’s store NTL London.

OMM Agency was asked to create an A [
interactive tunnel at Wembley Stadi- — d
um, that would react when people walk — = ‘
through it, offering an immersive expe- —_— S
rience including sound and light anima- 1. At the entrance of the core area, there is this 2. After the wall there is a corridor with white 3. As soon as the users are in the corridor, the 4. After the corridor, the users are inside the core
tion. text written on the wall. The users have to walk lights moving along the walls and the users can lights and the music change. Strips of blue, or- area. The light and sound go back to their nor-

around it in order to access. hear a soft melody. ange and other colours fluctuate quickly along mal status.
For NTL London, we were asked to cre- the wall and the melody changes adopting a

ate attracting fittings for the windows to more intense rhythm.
capture the attention of passers by.

WHAT | DID:

« Designed the entire system and users’
journey, together with project team.
Researched the right technology and
hardware to get the desired result.
Assembled the hardware.

Developed the software to control the
LED strips and sound.

Integrated and tested technology.

TECHNOLOGY | USED:
Teency 3.2 with OctoWS2811 Adaptor,
Addressable RGB LED Strip, motion

. View of the Nike store NTL London in Oxford Cir-  View of a few store windows and our installation. Light strips fluctuate quickly along the wall. A photo taken during the installation development.
sensors, Processing. cus.

F. 10



TECH PACK

CLIENT: Nike
WHEN: November 2015
WHERE: OMM Agency

CHALLENGE:

Nike created a new fashion collection
called NikeTech in order to integrate
sport style into a modern lifestyle. Each
item was designed with the exact spec-
ifications of championship athletes. The
result is something entirely new.

OMM Agency was asked to create a
new interactive installation for Nike’s
store NTL London with the aim to make
potential customers feel like champion-
ship athletes whilst wearing the items.

WHAT | DID:

* Designed the entire system and the
users’ journey together with the pro-
ject team.

* Researched the right technologies to
get the desired result.

« Developed the software that receives
commands from the iPad, takes the
picture, applies the filters and sends it
to the iPad for the preview.

* Integrated and tested technology.

TECHNOLOGY | USED:

- AdobeAir with the ActionScript 3 li-
brary Starling.

« PointGrey camera with the FlyCapture
Software Development Kit.

F.

1. Customer is greeted by a store assistant, told
about the product, invited to try it on and have
their photo taken in the cube. The customer is
asked to sign up to become a member.

2. Member is shot inside the Tech Pack photo
cube.

View of the installation inside the core area of Nike’ store NTL London in Oxford Circus.

3. The recruiter shows the customer the photos
taken to select the favourite one. Once selected,
the photo is sent by email.

Point Grey camera used to shoot the photos.

4. Once the image is received by the customer, it

can be shared across social media formats.

11



FLASH PACK

CLIENT: Nike
WHEN: October 2015
WHERE: OMM Agency

CHALLENGE:

Nike+ data shows that athletes run less
and less as the season progresses. For
this reason Nike created Flash Pack, a
collection of products for runners with
water-resistance and colour reflectivity
properties. This fashion collection is in-
spired by the Northern Lights.

OMM Agency was asked to create an
interactive and engaging installation that

could show Nike’ potential customers 1. A recruiter tells the consumer about 2. The recruiter hands the consumer 3. The consumer stands on the platform 4. The recruiter shows the consumer 5. Once the consumer has received the

the engineering properties of this fashion the aeroloft jacket and trainers and over to an employee who gets the in front of the digital mirror. After a the photos taken to select the con- email, they can choose to upload the
: . - . invites the consumer to try them on. consumer the perfect fit whilst edu- few moments, the flash light comes sumer’s favourite. Once selected, the image to social media.

CO”,eCtI,On' This m,Sta”at_lon was set in the cating them about the products. on revealing the ‘wow’ moment when photo is sent by email.

London.

WHAT | DID:

« Designed the entire system and the
users journey with the team.

« Researched of the right technologies
to get the aspected result.

« Designed and developed the electron-
ic circuit that controls the light.

« Developed the software that receives
the commands from the iPad and con-
trols the light.

* Integrated and tested technology.

TECHNOLOGY | USED:

« AdobeAir with the library Starling.

« Arduino with electronic components.
 Serialproxy.

E 12

View of the installation inside the core area of Nike’ store NTL London in Oxford Electronic circuit that controls the light composed of Arduino UNO and an assem-
Circus. bled module.



DECIDE LONDON 1/2

CLIENT: University College of London
WHEN: September 2015

WHERE: University College of London
PLATFORM: Desktop and mobile

CHALLENGE:

UCL Decide has two main categories of
clients - digital startups and established
companies.

In partnership with IDEA London, it of-
fers digital startups services like UX De-
sign consultancy the possibility to up-
load and test applications on ApplLab
and the ability to use Device Lab, the
biggest collection of mobile devices in
UK.

To companies, it offers the design and
development of digital products.

In addition, it hosts a diverse range of
events.

UCL Decide needed an informative re-
sponsive website for them and for their
startups that was easy to use and up-
date by anyone, with different content

restrictions. Moreover, it could contain a

section for startups to apply for a sup-
port programme.

WHAT | DID:

- Gathered requirements

- UX Evaluation of their old website

« Prepared and conducted stakeholder
interviews,

« Analysed their quantitative data from
Google Analytics

« Surveys

F.

Prepared and conducted usability
testing of their old website

Did competitor benchmarking

Did Contextual Research

Created Personas

Created User Journey

Researched interesting GUI and tools
on different websites

Organized Card Sorting

Created an Information Architecture
Made Sketches

Wireframes

Prototyping

Testing and reiteration

Visual Layout

Development

REDESIGN OF UCL DECIDE WEBSITE

Interviewer: Filippo Aiello - aiello.ucl@gmail.com

Date: ..o

Introduction

As part of our requirements gathering activities for the new website of UCL Decide we are interviewing key

stakeholders.

The aim of the aim of these interviews is to elicit your views on:
[ The existing website of UCL Decide
[ Where the website should be in the future

[ Any key aims and goals you have for the website

Woe will interview you in person, but please review the questions before we arrive, and bring with you of any

examples you'd like to share (URLs, printouts, etc.)

Questionnaire

About vou:

P
3

Screenshot of the survey used for the stakeholder
interviews.

My wireframes and me.

c% s

HA AL T

Sketch of the UCL Decide process for digital start-

¥

MEIEnn

4l

(LTI

Information architecture and the first visual inter-
face of the home page.



DECIDE LONDON 2/2

| developed the website using Word-
press, developing a new theme and
some of the plugins from scratch based
on the design and needs.

TECHNOLOGY | USED:
HTML, CSS, BOOtStrap framework, 5_.'1"5'.1?:‘55,;% Whatwedo  WhoWeAre  Join Us
jQuery with a few plugins and PHP. et ’

421 PM

DIGITAL
BUSINESS - )
LABS -

UX JUST FOR YOU.

Polish your product with consultancy in product
design, user experience, deciphering analytics and
setup of effective user trials.

—)

UCL’s EXCLUSIVE
APP STORE*

An exclusive app store created by the our team of
UCL Advances, offering groundbreaking
opportunities for digital businesses, UCL staff and
students.

—
\_ )

E 14



BLUE BADGE STYLE

CLIENT: Blue Badge Style

WHEN: May 2015
WHERE: University College of London

PLATFORM: iPhone - iPad

CHALLENGE:
Redesign the Blue Badge Style Appli-

cation to find and book the best, most
fashionable, trendy, and more easily ac-
cessible venues for disabled people.

WHAT | DID:
Once | collected the client’s require-

ments | redesigned a new version of the
application with the implementation of
new features in order to better support

the users’ needs.
This new version maps out the best

places near you, lets you see the review

and the Blue Badge Style Rating and
gives you directions on how best to get

there. Even better, you can call the res-
taurant, bar, café or entertainment place

directly from the app to make a booking,

check times and if you want to know
more, the app links you to the venue’s

website.

When the new layout was ready | lead
the team for the development and the
testing of the application for iPhone and

iPad.

LINK:
AppleStore

F.
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https://itunes.apple.com/gb/app/bluebadgestyle/id551553781?mt=8

HAPPY APP 1/2

WHEN: May 2015
WHERE: University College of London
PLATFORM: iPhone

CHALLENGE:

In the last few years we have faced in-
creased use of social networks, with us-
ers becoming more social with the ability
to share thoughts instantly.

While this is positive, it has also meant
that people can easily mask how they’re
feeling.

Our challenge is to create an app. that
bridges the gap between actual emotion
and crafting a form of expression.

The app. has to be enjoyable for users,
quick to update the mood and easy for
friends to let you know that they are
‘thinking of you'.

WHAT | DID:

- Gathered requirements

« Prepared and conducted stakeholders
interviews,

« Surveys

« Did competitor benchmarking

+ Did Contextual Research

« Created Personas

« Created User Journey

« Created an Information Architecture

« Researched of interesting GUI and
tools on different wen and native ap-
plications

« Organized Card Sorting

« Created an Information Architecture

- Made Sketches

F.

Wireframes
Prototyping

Testing and reiteration
Visual Layout

1. Research on moods and on how they are ex-
pressed. This included the creation of a mood
map.

How Are You? =~ NewEntry

Wed Dec 12, 2012 - 10:30am

Fm feeling
Hay

&

Mood: em— 8

,‘ onkidzes
Mood

PRY

I'm feeling

HealthyMinds

Toutematéte

@ L Royal

2. Research and analysis of similar products.

Name: Jules
Gender: Female

- Age: 29

n:‘h. Nationality: Greek

b
i

Jules works in London and during the week spends most of
the time in her office from early in the morning until late in the
evening. After work, she either goes to the gym or she goes
out with her friends or she relaxes at home.

She misses her sister in Greece and her best friends. Every
day she tries to talk or chat a bit with her sister but, because of
personal commitments and time differences, it’s not easy.

Even if Jules and her friends and sister are in different countries
she would like to be more in touch with them and be notified
about their mood and how their life is going.

angry frustrated
#falc19 #falc19

terrified surprised
#fce580 #fceal35

happy satisfied
#2fc622 #6ed96c

hurt disappointed
#6581c9 #4d4da0

upset
#fcae84

afraid
#efeads

jolly
#9fe09f

disgusted
#680b87

nervous
#fbad19

interested
#d1f052

calm
#9cebel

bitter
#700669

worried
#fdc980

amazed
#aBcf11

sad
#51b7ce

cranky
#af2fg4

confused
#fde2ac

excited
#46a70b

depressed
#2e77a0

bored
#129ab7

4. Example of the personas created.

5. From my research | identified 24 moods that can

be associated with different colours.

3. In order to understand when, why and with
whom people share their mood | conducted re-
search.
| interviewed more than 20 people, according to
the target market group, with differences in age,
nationality and education.

6. Creation of the Information Architecture

16



HAPPY APP 2/2

esnen ATT & 9:25 PM 100% .

€ Back Mood Setting

I'm feeling

Happy

b

=
- wﬁ ® | ocee

Interface to select the mood using the gear.

eseec ATT & 9:25 PM 100% .-

£ Friend’s name

14 JUN AT 12:27 PM

Lorem ipsum dolor sit amet,
consectetur adipiscing selit,

sed do seiusmod tempor in-
cididunt ut labore et dolora
magna aliqua.

14 JUN AT 12:27 PM
Ut enim ad minim veniam,
quis nostrud exercitation ul-
lamco laboris nisi ut aliquip
ex ea commodo consequat.

Write a message

® !¢

[ o

Chat.

eseec ATT & 9:25 PM 100% -

Q, Find a friend

Record your mood.
Moods and memeones are the person that we are today.

,\_5 You are fesling Happy Vv

\_: ©Q 60 Wilzon St, London EG2A 2BB
- (®12:35 am

Lorem ipsum dolor sit amet, consectetur adipiscing &lit, sed do
eiusmed tempor incididunt ut labere et dolore magna aligua. Ut enim
ad rminim wveniam, guis nostrud exercitation ullamco laberis nisi ut
aliguip ex ea commeodo conseguat.

¥ 3 Comments & Share

B e

Wall of the notifications.
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€ Back Friends

Q, Find friend

Friendship request received from Name Surname

(&+(o =x

Friendship request sent to Name Surname

- -

You and Mame Surname are friends

(=) =1

Ask Name Surmame for friendship

(-2 [ send

e

Friendship setting.
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< Back Mood Setting
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Write down what happened before you
felt like this.

@ ¢ 9
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- W& ® | eeo
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Moods and memaries are the person that we are today.
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Lorem ipsumn dolor sit amet, consectstur adipiscing lt, sed do
eiusmaod tempor incididunt ut labore et dolore magna aligua. Ut enim
ad minim veniam, guis nostrud exercitation ullamco laberis nisi ut
aliquip ex ea commodo consequat.

4 Contact me

e e

To add extra information to the mood.
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N Loram ipeum dolor sit amet, consectetur adipiscing elit, sed do
siusmed tempor incididunt ut labone et dolore magna aliqua. Ut
anim ad minim... More

Happy (Dos40em @ 89 Wilson St, London EC2A 2BB

LOreim ipsum dolor Sit amet, consectstur adipiscing et sed do
eiuEmod tempor INCIodwTt ut labore et Oolore Magna aiqua. Lt
EMim ad minim.... More

Happy (Doaisem Q222 Wilzon St, London EC2A 2EB

S Lonem ipsum Jdokor sit amet., consectstur amipiscing e, sed do
BiuEmod tempor INCIodwTt ut labors &t Oolore Magna aigua. Lt
Enim ad minim.... More

Your timeline or your friend’s.

View of the locations that affected the mood.

sese0 ATT = 9:25 PM 100% .

£ Friend’s name

14 JUN AT 12:27 PM
Lorem ipsum dolor sit amet,
consectstur adipiscing slit,

sed do siusmod tempor in-
cididunt ut labore et dolore
magna aliqua.

14 JUN AT 12:27 PM

You‘ve Got a Gift!

Qe
a R

Write a message

In the chat it’s possible to send a gift to cheer some-

body up.

sene0 ATT & 9:25 PM 100% .
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215

Friend’s mood timeline.
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ULI MAP

CLIENT: ULI| students

WHEN: December 2014 - New release
on November 2015

WHERE: EAdComs

PLATFORM: Desktop

CHALLENGE:

EdComs creates educational digital ap-
plication for all ages. ULI students work
through financial, design, ethical and en-
vironmental challenges in order to create
a scheme comprising of a mix of com-
mercial and residential uses to regener-
ate a city centre site.

The idea was the development of a web
application where the student can drag-
drop the buildings to the city centre,
where they can view the data summary
and export a PDF document containing
all the information.

WHAT | DID:

In order to create a web application that
could also work with older browsers |
developed it using HTMLS, CSS3, XML,
jQuery and a few plugins like jsPDF and
html2canvas.

LINK:
www.filippoaiello.it/edcoms
www.filippoaiello.it/edcoms/2015

UrbanPlan

Buildings

IR
Lon

> v | o
X (| @
$ @

Recreate Victorian

77774
rat &
AN

= R WL WA WA

Name: Podium Flats
Cost: £1365000
Value: £1945000
Skilled jobs: 0

City revenue: 150000

b\

GLOUCESTER PLACE

GROSVENOR PLACE

CORPORATION ROAD

A N

A

KING WILLIAM STREET

Data summary

Cost: £538915000

Market Value: £110605000
Developer profit: £428310000
ROI: 0%

City Income (10yr): 11081500
Skilled jobs created: 1029
Unsiled jobs created: 171

% of Market demand
Amenity space %: 17%

Small retail space: 17%

Mid retail space: 300%

Large retail space: 100%

Low office: 8250%

Mid office: 250%

Market townhouses: 8%
Affordable townhouses: 75%
Market podium flats: 13%
Affordable podium flats: 0%
Luxury flats: 67%
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www.filippoaiello.it/edcoms
www.filippoaiello.it/edcoms/2015

CHRISTMAS GAME

CLIENT: JobUp.ch
WHEN: May 2015
PLATFORM: Desktop and Mobile

CHALLENGE:

Production of a responsive web app.
game developed as a Christmas Card.
The user has to shoot the correct ob-
jects, without letting them fall, otherwise
the chocolate sea increases until it cov- G ot v = Rl G v ) e i o o STt ) WL i a2 A
ers the screen and ends the game.

[+] Postain arrve (.. % | §

WHAT | DID:
All development.

TECHNOLOGY:
HTML5, JavaScript, Box2D, SVG

LINK:
www.filippoaiello.it/christmas2013

f- 19


http://www.filippoaiello.it/christmas2013/

RCS MEDIA GROUP

CLIENT: RCS Media Group

WHEN: September 2012 - June 2014
WHERE: RCS Media Group
PLATFORM: Desktop and Mobile

WHAT | DID:

Production of interactive and engaging
websites, instant win competitions and
applications for different devices, includ-
iIng mobile phones and tablets.

TECHNOLOGY | USED:
HTML, CSS, jQuery, Modernizr.

L SR MU O Amica UReAN kgx SW s e
: [ For mEN |

Fotogallery

NS sy owrant

Eon/mul [
CAPOLAVOR|

311 I .- DALEGGERE

PRI | K

MMGHH!!";: UUUUH!"!
SENSITIVE
PROTECT

EUR 325 e d BR 210 » Seapri

i

SENSITIVE SHOUT!

FAI SENTIRE IL TUO URLO E VINCI!
irritazioni i itive Pr

na
Matzs & ahro SCUcl, ©

Top30 Offerte T
2urig: mercatini di La pir
Scu

=1
r Seenpheamants nsburale
shipa Dimentica Il tempa che passa



INTERACTIVE TABLE

CLIENT: Toncelli Cucine
WHEN: April 2012
WHERE: Experentia

CHALLENGE:

Production of an interactive table, inte-
grated in an innovative kitchen, and ex-
posed at the fair

WHAT | DID:

« Supported the Experentia UX Design
team to design the right graphic user
interfaces for the contest of use and
the adopted technology.

« Development of the software.

TECHNOLOGY | USED:
« AdobeAir with ActionScript 3 and dif-
ferent API.




SUPPORT ME - 1/2

WHEN: November 2011
WHERE: Domus Academy
PLATFORM: Mobile and Desktop

CHALLENGE:

Support Me is a social environment con-
sisting of creators and designers where
you can propose your ideas and look for
help and support.

This support starts when someone is
interested in your idea and decides to
contact you.

It could be to offer you the opportunity
of a working collaboration, to give you
some suggestions, to put you in touch
with others outside this system, to par-
ticipate or just to tell you that they like it.

WHAT | DID:

- Gathered requirements

« Prepared and conducted stakeholder
interviews,

« Surveys

« Competitor benchmarking

- Contextual Research

« Created Personas

+ Created User Journey

- Created an Information Architecture

« Researched interesting GUI and tools
on different applications

+ Organized Card Sorting

« Created an Information Architecture

- Made Sketches

« Wireframes

* Prototyping

 Testing and reiteration

F.

 Visual Layout

EXPLORATION

INTERACTION \
PERSONALIZATION
CONTRIBUTING

MANAGE
MONITORING
SHARING
ADVOCATE

OS\ \é\f
ol Q
3d gny NS

\/ »‘ “ We tsugpolrt you Login to your account

o develop .

i your ideas s’ [ —
=4 =
i r . S e

i

Watch Kits ccrer DA
D] e
. ! iy W Phone battle L) A 4

'.‘ a = - =

TikTok Multi-Touch

Arbour Light Design Jams LandPrint

More Rems

\r\)‘ e Download Our New App!

supportme

poverd by izt

Available on the = Ll o thy
[ D App Store ‘ "'.:-.-n-..:- Market

ONOOTRAN -

. Access Panel
Search Bar
Filter Panel
Categories
Submit Idea
Dashboard
Features
Foot

DESIGN OBJECTIVES

POST ACTIVITIES

\( “ “ We support you Hi Filippo Aiello, you ara logged in
: to develop
me : e
o your ideas 1’
r iveting activiies promoted by people around the world
r!: | Subemit idea | Activiny w [Saarch B rdvanced
LK Dark Sky - Weather Prediction, Reinvented
GorenS by Adam Grossman & Jack Tumer

NOoO OB WN =

. Video

. Advertise Bar

. Description

. Menu

. Support Me

. Notifications Panel
. Proposer Profile
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SUPPORT ME - 2/2

- : i Lo Largs Pressing the top bar a drop down list
ou are In . .
, Via Libricci Larga < - Today - > appears. Scrolling it you can set the
r oty ; — Time Range
o [08:00 - 10:00] = Press
; & [10:00 - 12:00] N
= W [12:00 - 14:00]
. - i E Press
_ ; |23 & d
>~ o - Tt = [14:00 - 16:00] <l drag
\/ 1 : _ 1 R [16:00 - 18:00]
' ' Flick < z ;;z% _ Set the Time Range _
fu pportl I Ie P P — L G :
A e 7
powered by f\q-g-:[zto_dzﬂg ) e o ;.g N
Press / \ = A A% 4
and & 2\ s P
drag b 700N N\~ i OO,
Google+ SupportMe Google A, AN AR %’?‘4
;“’2&- S \ G“#b" : X .\y} Ny
AN 4 A

® W

% 5 Cﬁ;eﬁ

MOBILE APP. - GALLERY MOBILE APP. - TIME RANGE PANEL

via .‘_’?ﬁ,‘;‘ﬂ'c'%e._";,.ga Straight relationship between

4 i 12 Nv. . > transportation and time L G 1. Activity Position e, v Dragging and releasing the icon to the
— ure events B -

< . Today - > 2. User Location < . 12 Nov. - > map is possible to display projects and

3. Transport Bar Press @@ activities around it
o J B i Drag me Out to and

{, ~ { e Activate the Features drag

o
0 P
y t
] CpRRY BT
&
a

MOBILE APP. - MAP VIEW MOBILE APP. - USER POSITION
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FACE-IT

WHEN: November 2011
WHERE: Domus Academy

CHALLENGE: -

Face-it tries to develop a new form of
daily behaviour amongst your friends
and loved ones. We provide you with
a lamp consisting of a picture of loved
ones and friends printed on a very thin
and flexible material.

It helps you to feel the presence of your Wi-Fi Linit
friends whenever you want, and make

your presence felt to others.

& Haok vehech i B& GELACREd 10

p sbrap or can bd hooked $n io & sorew

Foroe SErsor

Y o )

Suppose that you are in Milan, far away from your loved one, who is in paris, and you want to let
him know that you miss him at that very moment. You just touch the face of the person you are mis-
sing, depicted on the lamp in your room, at the same time, it will light up your face’s lamp kept with
your friend, in Paris.

LEC (Light Emitting Capacitor) panels Cut-outs with the material of the lamp



MANNEQUIN FASHION ADVISOR

WHEN: November 2011
WHERE: Domus Academy

CHALLENGE: S B _ - AR
Dolce & Gabbana requested an inno- "Rl Ty L B w"i
vative new system that provides an ex- . | L R &ﬁbrm }ﬁ, §
citing new experience for shoppers of . (ﬁt —
its’ exclusive brand, in order to increase £ ol U oglis [N ‘
sales. 'Y '

WHAT | DID:

To support the customers during shop-
ping | proposed installing in-store fash-
ijon advisors with the appearance of a
mannequin. As soon you choose an item
inside the store they are able to show
you the best way to coordinate items,
suggested by the most expert fashion
advisors in the world.

This system is not just helpful for the cli-
ents but also for the shop assistants in
order to create a more personalised ser-
vice.

E 25



LIFE COACH

WHEN: November 2011
WHERE: Domus Academy

as an example

WHAT IT IS:

LifeCoach looks as a common mirror but
through its cababilities it is able to rec-
ognise users and to teach how

to take care of themselves with the aug-
mented reality.

LifeCoach can guide users in a variety of
tasks, from acting as a personal fithess
trainer to dietitian, to a makeup

artist. It is a smart mirror and is able to
recognize every single user and offers
personalized services or can help us-
ers rediscover how to perform particular
tasks. A standard, personal approach is
the only thing needed to use this prod-
uct.

LifeCoach is a fun, engaging and intui-
tive way for users to learn how to live a
more healthy and productive

lifestyle. \

REPETITIONS LEFT:
i 4

REST 3 MINUTES
AFTER THIS SET

The user has opened the life coach, life coach gives
some suggested applications according to place ...

i~

The user hovers over one application line, the appli-
cation name appears on its own linear part with same
colors. User wants to open the application, taps to
start.

as an example

The user has opened the life coach, life coach recog-
nizes the part of faces and suggests some styles for

that area of the face...

The user hovers over one style line, the style name
appears on its own linear part with same colors. User
wants to open the style, taps to start.

After the selection, life coach starts work for user
and according to choices it shows the correct way
to perform exercises, through augmented reality, at
this moment user can see some infos about herself.

After the selection, life coach instructs to user how
to make that style using augmented reality and the
user can scroll through different color combinations t
o choose best look for them.
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DODICITRENTA

WHEN: June 2010 - January 2011

CHALLENGE:

Production of games, websites, applica-
tions for different companies.

TECHNOLOGY:
Flash/ Flex Actionscript Developer.

ASPESI HEWS | UCMO | DOMMA | STORIA | FLOSOFIA | NEGOZI | CONTATTI
Prenditi cura di te.

Pure & MTV.it

Attivati nella lotta |
bring the dj-set to your party!

f:nntro imperfezioni e segnil
SCOPRI LA GAMMA PURE ACTIVE > i

PARTECIPA ALLA COMPETITION *>



SISTEMA EUROPEO DELLA RICERCA

WHEN: May 2010
CLIENT: Aleide
PLATFORM: Desktop

CHALLENGE:

Production of an 3D interactive menu.
Using it is possible to navigate in the
structure of many projects in the differ-
ent sections viewing also the represent-
atives associated.

A search bar gives the opportunity to
find and display the desired item in a
faster and easier way.

TECHNOLOGY:
Flash with ActionScrip3, XML

Coice un programees o =n Fappremanlisnis

Foa Nl S FBES Tewl sgoesenad
ZHFIASEEOED Trerro aggice
15G3 |_Il-"rl|" Liirer issam
o1 M BRI D Seroreda &ggla
OF SRS P0I0 Ancara e agg
.:'I:I||'J|_I'.:'I:'|.I:I I'FET g eaFmial

V1l Programma Quadro

Approfondiscl >

Finld agipinlisann

rrarmsrnls

micercs EMEFGIA
Industria

SISTEMA EUROPEC gello RICERCA

i Ol IATLE S A

RimlbEnlE &= § ai

Biabrcealo
aarid fllara
GErra

Eneroia

| acmIcoNSULTING

Rappresentanza delle
aziende aderenti a
Confindustria

Approfandiscl ==
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YOOX

WHEN: February - April 2010

. b | login Ragebal My Coner Wehls Serins Clenl Shopodrg Blag ﬂ
CLIENT: Aleide SHOP BY CORNER  ABBIGUAMENTC CALZATURE ACCESSORIE BORSE SALDI NUOVIARRIVI DESIGNER Cerca
PLATFORM: Desktop

CHALLENGE:

Production of websites, applications,
banners for own use and for many fa-
mous fashion brands like Armani, Miss
Sixty, Moschino, Prada, Dolce&Gabba-
na, etc.

Watch e exclusy

TAY O ag Chaar sy o . 0 br ool W3 il O Pl Cant f idewge & apiiddsy , Moy reddy Fatdy . il Ligesd . el

g f ¥ L L i SO0 o, - 8 Rl LT LT bk ]

Denim New Dimension
NEW Styles & Trends
Automne/Hiver 09/10

. EHH
/1w BOUDICCA i Likita




WORVERK FOLLETTO

WHEN: December 2009

WHERE: Worverk Folletto 4 CLASSIFICHE 2009 ,\" gant

CHALLENGE:

Production of desktop application with
Adobe Air that has been installed in the
Commercial Offices and Service Centers
Folletto on pc connected to HA TV
Touch Screen.

The application has a customizable lay-
out and shows the content in real time.

TECHNOLOGY | USED:
- Adobe Flash with ActionScript 3.

C_Z. - spcondo mossagolo di tast | 17-12-2009 1227 - C.Z. - lorrzo massaggio di tast | 17-12-2008 1548 - Dir. C

EVIDENZA VENDITE
IOEL- 17 [Ox

DATI AGCECHAMATIALLE DRE: 18- = 17 Dicombro S09

ot iy it ) | (e ) | s

iw iw

Ve VRN

VORWERK
N

* fo f0 fe

% o ip lp e i

i
iw Iw

™
i .
i

e
=
o
K
K

5
I

I nostro meglio per la tua famiclia

rssaggio di lost | 17-12-2008 15:48 - Dir. Com. - primo massaggio di test | 13-12-20009 00:00 - C_Z. - sacondo mo
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RAPIDSHARE

WHEN: September 2009
WHERE: RapidShare

CHALLENGE:

RapidShare is known to be one of the
biggest and fastest file hosts in the
world. But now it gives the opportunity
to select and watch movies and listen
songs from their collection.

For this reason | have realized a player
available to request continuosly to the
server content chunks and play them
without leaving anything in the client
cache.

TECHNOLOGY | USED:
« Adobe Flash with ActionScript 3.

- JavaScript
- FFMPEG

- R = e - Tp———— i 5 i & g H 1 . b |
Rapidshare | RapidMovies | RapidGames Downloadirafic left 24768 ME | Logout ™R EE

% GAMES Search

RS MediaPlayer Linking Park - In the end
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FORMS BUILTER

WHEN: March 2009 = -
WHERE: FreshWeb '
| j:' OISy Thi% i &n Shrmgls o, | pliy Sighlly Tl Fetra The form chninedl B Sibemilfind Becausss My present Secver dossnt g OO inestead, | ol ool s widues vou il in
CHALLENGE: ) Button in thes tecdares and return dalse anyneery, 5o e Torm =n submited
Production of web forms builder giving T ity enent s s o e e
to the client the opportunity to drag the £\ Labe 9
elements on the stage and set the prop- : — e —————
erties. The application creates for every - |
page an XML file that contains all the ik
page properties, using PHP and mySQL,
records the data and gives the opportu-
. . . - gatul
nity to every client to access to his pag- -
es and modify them. Set Page
m—r Horee' i ol et bo tnis sde? -
[ o
TECHNOLOGY | USED: .
. . . Hulscaps
« Adobe Flash with ActionScript 3. ks ~ . I . _ 8
- PHP -
P ko= sckciionesd informesion Sl (SN ). g
Sra. f
-\.%E L RN et
Eﬁﬂ ’
- el Zuhurdl Fioemn
|- omDobox 11z
[ Button in tk
w| CheckBox The
@] RadioButtan zele
A Labe 'y
':'=1|
I' - T T el ki |l —
S| jedi i




FLORA

WHEN: January 2009
WHERE: Ogilvy Interactive

CHALLENGE:

Produced for the Flora web site to give
information about the products and its
values using an interactive game.

TECHNOLOGY | USED:
- Adobe Flash with ActionScript 2.

LINK:
www.filippoaiello.it



http://www.filippoaiello.it/christmas2013/

VIVACITY

WHEN: December 2008
WHERE: Ogilvy Interactive

CHALLENGE: R _VWAC]TY

LA y : EEs ol  whin winderol Sydney gomes out o pigy
Produced for the Sydney web site to e 5 0 e PR PR
show the calender and give information AR e ' |
about the events in Sydney between De-
cember and February.

TECHNOLOGY | USED:
Adobe Flash with ActionScript 2.

VIVACITY .
e Ty

M utaopnum'l'ﬂi ""‘"5‘?...".:..,'.‘,‘;"&"’.‘:.‘.; ;:'.?“».‘.'\" '_-*_J-'](EDLB»‘\NKINTER.mﬂoN_-u_
and whe aasth with nusch. SYDNEY

freTy ——1
 Experience workdclass temls featuring the
‘werid’s aumber o MMM anked fera

hA. huqin Bis l‘lv- Rowramet o
* madibaekistermations] com 4y

e A USTRALIA DAY
| congiaue to make Sydney the New Year's fve CELEERATIONS
captial of the world.

* eieyafypiney now gev asiaye

(< HINESENEW VEAR
FESTIVAL

23 Jusmtey - 15 Febeuiey 2009
Say goodtys Lo the rat ard Belio to the o i
u:’r‘:m style with parades, Ti'm
d 5

* For more spectacular Sydney events
.

&y
sy
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MCKINSEY & COMPANY

WHEN: November 2008
WHERE: McKinsey & Company

What does the new Format look like?
Howdol..? Use the title page?

CHALLENGE: Where can | go for more help? Change colors on the title or tracker pages?

Production of an interactive presenta-

tion. Wioan secuvsummays 3 US 10 create

Use the tracker page? asentations that

TECHNOLOGY | USED: Use the generate agenda macro on tracker pages? d COHSiStently
« Adobe Flash with ActionSCript 2. Create internal pages?

Change colors and imagery on internal pages? ‘

) .
One Firm EEEECTESS i

Check the quality of my document? ‘

O ne FO m at It looks highly professional, so your

documents reflect the quality of
your content

Change imagery on the title or tracker pages?

It is extremely flexible, so you can be
creative and respond to client
preferences without losing the distinctive
McKinsey identity

On-page tracker Text objects

m Use only in short documents m Bullet hierarchy
JE e 3 A% A RN it W k] | with no tracker page
How do I7 0 &8 | Fopes- 12 W 2w CE 0D 0§ wewanan- | Sentence case 18pt blue bokd u Upper case 14-pt grey
. w8 6 1z 8 o4 68 8 Wz u Activats using & u Indent bubets using
Ghange the color of keads and footer - Highlight panel over | Above-chart
bars on internal pages L - next item on agenda; b, g . exhibit tithe
F Today's di i i Slide title i i E
¥ _ ay's discussion Jength of the panel e o ‘Consumar research indicates that client’s brand health is strong * o e
i defined by longest e — underling
title; abways one size and topical tithes Unit of measure
- for all titles. Bold taxt u 13pt boid biue oray
Flle for itam baing = Activate using
< highlighted. This
= formatting is
g 3 Object style
2 i automatically created » Outline in black
- :1‘;2;"“*”' page or gray; no outfine
s Incll z Squars bullets if using a dark il
highlight AHEET | it same color as tithe * Awoid embedish-
o |- d-A-SmE LA or default dark blue e el v ments such 83
| black; no punctuation ot s i brand, 1 unnecessary use
Se 640, 7 Formai-2008 engish {Austala} ox £ " i
o e = atend Foatnotes Coaetteanain coamar [ Bl sl of drop shadows
o = Use numerals, - and 30 affects
make & ter on got asterisks « Firm Format
_ » Create super- ¥t — standard is square,
Add or remove the McKinsey name scripts using oo — e = not reunded
on internal pages x | | comers
« Click Toggle McKinsey on Internal e Source 2 -
slides g Footer logo bar Opfional McKinsey name 'mm‘ » Separate items with semicolons (not commas)  MeKinsey name

+ 10-pt upper case for sourca label * Activate using
* 10-pt sentence case for source contents
= Activate using &



SAATCHI INDUSTRY

WHEN: September 2008
WHERE: Saatchi Industry

CHALLENGE:
Production of an interactive presenta-
tion.

TECHNOLOGY | USED:
- Adobe Flash with ActionScript 3.

Consumer
Led
Strategy

DELIVERS GROWTH THROUGH INSIGHT

And we can do it in one of five ways.

Brand
Led

Strategy

Shopper
Led

Strategy

STAGE 1 IMMERSE
Here we familiarise ourselves with the problem and begin mining for insights

o -

Immersion takes both the Industry and the client teamon a
journey into the world of their key stakehalders.

D S T A —
For Sony Australia, we created an event where clients got a first-

hand understanding of how consumers learn about technology,
giving them insight into their communications plan.

s ’ 2N i T,
: e & - -

-,
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ALITEN

WHEN: 2008
WHERE: Wasaby

CHALLENGE:

Produced for New Dialogue, the site
promotes healthy living and weight man-
agement, and offers AN on line Personal
Motivator.

TECHNOLOGY | USED:
- Adobe Flash with ActionScript 3.
- PHP

4 PREV MONTH NEXT MONTH [
WMON PRI WED HU . ; UN
30 . 3 4 o)
SEP QCT | OCT | OCT | QCT
4 PREV WEEK Al MEXT WEEK [

Your Personal Mohvator

Hi bobo, welcome to-the Alitewn
Motivator!

The Motivator is heve to-help yow achieve
your goaly and aspivations We have
lovic i€ ol v fouwr sections:

A
W
i
i
"
i
i
H
it
i
i
i
i
i
i
i
i
i
3
]
D=
[=1e]
I
=
m
)
r
2

X close

1. CALENDAR - Yow caw set yourself daily
resmindery in your Motivator calendar,
and- opt for these to- be emadled - or sent tor
you by SMS at regulor intervals of your
choice:

2. YOUR GOALS - Thiy iy wheve you cavn:
set pecific pevional goals: Yow can also
opt to- receive emadls ov SMS messages
relating to- other areasy of youwr life
wheve your might like to be motivated:

3. TOOLS - Youw need to-be able to-track-
your pevional healthe and. fitness, so-we
have provided: yow with two-tools to- assist
you Yo carv also see just how much o
sevving sige really (s

&, YOUR PROFILE - Yo co- = ‘_c'
log-inat any time: - f};g
LIARE ]

)mp{_ 2 K %%3&%
-0, oL ”_f,_'..

I40ud SIVO9 A
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SONY ERICSSON

WHEN: 2008 -
>

WHERE: Wasaby i AR aiaes

CHALLENGE:

Produced for the W760 handset launch.

In the website there are handset demo,

video upload and Online competition.

TECHNOLOGY | USED:
« Adobe Flash with ActionScript 2 and
PaperVision API.

o
CHECK THE

PARTY
ey

Sony Ericsson ie,Stra

W uaLkman

I ™ private parties

ARCADE ACTION TH
g i Wi e E SONY ERicssoy

Sommsemeone | W760 WALKMANS pHoNg
TOTE

Telstra ﬁ etz Telstra
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MASTER OF THE MALL

WHEN: 2008
WHERE: Wasaby

CHALLENGE:

Concept, design and Production of AN
educational game to be played in the
classroom, borrowing from traditional
RPG and brain training game mechan-
iCS.

Client pays:

TECHNOLOGY | USED:
- Adobe Flash with ActionScript 3.

correct change below

$ 25.05 $ 27.00

03:05 AM - 7-00 PM How long will it take to repay your $2,500 CC
balance?

What is the time difference between these two clock displays? INTEREST RATE

REPAYMENT AMOUNT

‘ ‘ ‘ s I
2 years 5 years 10 years

AMOUNT DUE




CLUB EUROSTAR - 1/2

WHEN: April 2008
WHERE: Politecnico di Mlano

CHALLENGE:

It is the redesign of the Club Eurostar,
enviroment for the best clients of a train
service company to allow to the people
inside to get a strong physical involve-
ment using the latest technologies trying
new experiences.

AREA RELAX

BIBLIOTECA
MULTIMEDIALE

ORATORE
VIRTUALE
GIORNALE
INTERATTIVO
REALTA
AUMENTATA

INGRESSO

CORRIDOIO
ESPERIENZIALE

SERVIZIO
RISTORO

RISTORO

PUNTO
INFORMAZIONI

vig3.1L13roid

Il cliente viene identificato grazie all’Rfid presente nella sua fidelity card

'.ngresSO

Vista dall’alto del corridoio esperienziale

LETTORE RFID

Quando il cliente si avvicina al Punto Informazioni viene identificato e gli vengono
mostrate a video le informazioni sul suo viaggio

Il cliente vede la sua immagine riproiettata all’interno del videomontaggio

Tecnologia utilizzata

EYE

TRACKING ‘

143 Tnache

Grazie alla tecnologia dell’eye tracking |'utente naviga tra i contenuti col solo sguar-

do

40



CLUB EUROSTAR - 2/2

Nell’Area Relax vengono allestite opere d’arte per offrire uno svago “colto” ai clienti Il cliente per avere maggiori informazioni su cio che sta guardando puo attivare il Le immagini catturate dalla fotocamera verranno riconosciute dal software che prov-
del Club. servizio Realtd Aumentata sull'applicazione per mobile Club Experience. vederd a collocare dei hyperlink rappresentati da oggetti virtuali 3d.

SUONO DIREZIONALE

VY

= N
P —

Lf

Grazie al suono direzionale & possibile far ascoltare un suono solo a chi si desidera
senza disturbare altre persone

at

Gli “incontri” sono definiti da un palinsesto.
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MEDIATRAIN

WHEN: April 2008
WHERE: Politecnico di Mlano

CHALLENGE:

Objective of the MediaTrain project is to
build up an utility and entartainment ser-
vice for users of Eurostar trains.
MediaTrain is born with the aim of as-
sisting the traveler with information on
the travel, as well as making agreable
the travel time through games, films and
giving the possibility of exchanging files,
playing in couple and chatting to those
travelers illing to know people in all train
cars.

Therefore the service becomes useful
and agreable and uses the connection
even in its amusing side according

to the actual trend. Furthermore it takes
benefit of some known technologies
which are then implemented with others
matching better to constraints nof envi-
ronment and usage.

| 232 ¥

|!? | H,{., mﬁ.m ?

Eurostar ltalia Alta Velocita

Questo servizio vuole offrirvi la possibilita di trascomrere il viaggio in modo piacevole e divertente.
Vi viene offerta la possibilita di i i

ica, vedere film, giocare, chattare e

Dove sei

Coincidenze

imurail

B o e * 7
%
- ~ __.T"
@ Y

Una settimana da Dio
Commedia - Usa

MNarwegian wood (this bird ha



SAI

WHEN: 2007
WHERE: NextMedia Lab

CLIENT: Sai -
Conquista tutti gli oggetti ris pondendo correttamente ai quesiti, e

Production of a multimedia cd for Insur-

ance SAl containing games to teach em-

ployees corporate values.

NOME: Filippo
PUNTI: 2309

(ol
(
R o
C
8
(o
(L)
R

NOME: Filippo - A NOME: Filippo
PUNTI: O 1 / PUNTL. 0

F. 8



MISSION ZURICH

WHEN: 2007
WHERE: NextMediaLab
CLIENT: Zurich

57 of

— LA ETMMA DELLE PROFONDSTA

CHALLENGE: ATUTA LOYD A RITROVARE LA GEMMA
This is a demo game that was created ’ DELLE PROFONDITA' E A FERMARE T
following a serial cartoon TERRIBILI PTANT DEL TEMIBILE

LORD BAXTER.

TECHNOLOGY | USED:

- Adobe Flash with ActionScript 2.
- XML

- C#

COMANDI: z
CORRI DESTRA € SINIS
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MISSION ZURICH

WHEN: 2007
WHERE: NextMediaLab

, HELP [7
CLIENT: Zurich
Production of a multimedia cd for In- LU RN&EE .
surance ZURICH containing games to Sl S
teach employees corporate values. { Erlum s
TECHNOLOGY | USED:
- Adobe Flash with ActionScript 2.
« XML
-+ C# DOSSIER OROLOGIO PENNA
MULTIFUNZIONE
CRAVATTA CON TRAVESTIMENTO OCCHIALI RAGGI X
TELECAMERA
PASSEPARTOUT VALIGETTA
Filippo - f .-F. -
PUNTI: 0000000000 > - g~ - - — ‘

LA FRASE PERDUTA X
Sposta le colonne verticali della griglia ¢ rimettile nell"ordine ssatto per scoprire b | 2
Ia frase che Cllcea sulle due col he vuel invertire ¢ alutati con la ASSI! . LAFRASEPERDUTA
o Findicazions della delle parol nella frase. — T 1

SPOSTALE COLONNE VERTICALI DELCA GRIGLIA'E RIMETTILE
NELL'ORDINE ESATTO PER 5COPRIRE LA FRASE CHE NASCONDONO.
| T ” i || R ” E || P ” v l CLUCCASULLE DUE COLONNE GCHE VUOTINVERTIRE E/ATUTATI CON LA
M PAROLATEMA E LINDICAZIONE DELUALUNGHEZZA DELLE

‘Elz‘ IE[EI EE PAROLE CONTENUTE NELUA FRASE.
[o]lc JRA[A < ][#]
[Ile]f&] (v ][=]]
mannon
(%]« JEdlv = 1le]

Qualits (8,1.6,4,7.3,211)

ALLENATEVI E IMPARATE AD UTILIZZARE
TUTTI GLI STRUMENTI
DELL'AGENTE "SEGRETO" ZURICH.

yariflcy

Filippo 2 e
PUNTI: 0000000000 | & § 3 ‘




COSTA CROCIERE

WHEN: 2007

WHERE: NextMedialLab
CLIENT: Costa Crociere UnitalUnmitalUmtaBlUnita

CHALLENGE:

Production of a multimedia platform for
Costa Crociere to teach employees ital-
lan language using games. There are

different kinds of games with increase
difficulty. w

TECHNOLOGY | USED:
- Adobe Flash with ActionScript 2.

% T
« XML \ ! i
'
. C# ABC 4 |
Impariamo Impariamo Leggiamo Ascoltiamo Giochiamo
le parole la grammatica Insieme e impariamo Insieme

™ e _—— = Ff AL W sy A Ty
.-f\.
@ &
fﬂr C \ L
BRARE —oDod [AEAAaE —uJdd laAfas —oJgs
SCEGLI v 2o ABBINA 567 SCEGLI @;emw"—? 567
i ‘a L
',_‘\_‘_/ .
#CE__‘- o I '."-'-“"*""“"'\\ %
@ F © ) m— -.--.-HEIETG
B vyl N i e Syl N4 E DG v @\ -

F. 16



UNIST

WHEN: 2006
WHERE: NextMedia Lab
CLIENT: Unist

CHALLENGE:

UNIST is a laboratory for training and
interactive multimedia.

For this platform | realized applications
to create packages with all the informa-
tions for the video lessons.

TECHNOLOGY | USED:
- Adobe Flash with ActionScript 2.
- PHP.

CHI SIAMO SPAZIO PRESS -

O Bl
UMIST il futuro della Per conoscere & capire cosa si
formazione: Innovazione, dice di noai.

Multirmedialita, Interattivita,

AS5AGGI .\_:;) TRAILER: | |
Pillale di Unist: videaolezioni, Guarda la prezentazione videao
training games, il campus. e scopri le novita

1.0 } HOME | CHI SIAMO | SPAZIO PRESS | ASSAGGI | TRAILER | ACCESSIBILITA'

I NOSTRI PROGETTI

UNI@SOFIA uNIVERSITA DI CAGLIARI E SASSARI

Corso di Laurea online:

= Scienze dell’Architettura
= Scienze della Cormunicazione
= Scienze dell’Armrministrazione

'“'.;I‘"__: UNIVERSITA DEGLI STUDI DI TORINO

Master universitar online:

Cormunicatore di immpreza

Sceneggiatore film per la tv e il cinerma digitale
Autare tw

Fegista Tv & cinerna digitale

Manager di produzione multimediale

Producer tv

VoMM N NN

SAPIENZA

LINPVERSTTA 131 KOs

Orentamento online

'-':'._ ¥ .;:h 3 &

LAINAEY R anche in collaborazione con enti professionah

ermail; info@unist, it
teleforo: LB+ 02 45472044 3
copyright UNIST 2006 - 2008

| 1)
pan s

= W HTHML

A

1.1 w=el|ocss
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INSANE

WHEN: 2005
WHERE: Politecnico di Milano

CHALLENGE:
Production of a Web site for the “In-
sane”, punk rock band.

TECHNOLOGY | USED:
- Adobe Flash with ActionScript 2.

LINK:
www.filippoaiello.it

LA’
LA’



http://www.filippoaiello.it

DIGITAL DIARY

WHEN: 2006
WHERE: Erasmus

CHALLENGE:
Web site produced to show the analisy
and the creation of the digital product.

TECHNOLOGY | USED:
- Adobe Flash with ActionScript 2.

LINK:
www.filippoaiello.it

Conrersation in Water
Lighting Glass
Projector Keyhoard
Snowboarder

/1.

¥

Idea This product is a interactive wallpaper for home witch
becomes not only decorative but engaging and useful.

What it is The surface and pattems of what appears here to be
ordinary wallpaper are actually interfaces which act as switches or
displays. The physical interaction allows the home dweller to dim
lights, turn home appliances on or off, or see messages and
images displayed on the wall.

How it works Thought it can be applied to walls in the same way
as conventional wallpaper, the back of this interactive wallpaper,

sensars. These allow the person at home to interact with the
wallpaper by touch or just observing its embedded reactive

‘ qualities.
PDF
HUD |

Wallpaper

. the back of this interactive wallpaper is covered with a grid of

Ideas

S VNINLMIULNITISI N INNNN L NITEONIN 2B

~1don't like—— -

—like— ®
01. razor a0%
02. phon 30%
03. bike 0%
04. phone 50%
05. street signs 0%
06. motor bike 0%
07. clock 10%
U8. personal computer 100%
09. scanner 5%
10. fuod 30%
11. pots 40%
12. pc notebook 100%
13. discotéque 20%
14. store an%

15. bier 40%

16. friends 70%

1. alarm-clock 20% ,
02. parking-machine 5% |
03. traffic-lights 0%
04.clean pots & plates  10%
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MISS SISSI

WHEN: 2006
WHERE: Politecnico di Milano

CHALLENGE:
Design of the Miss Sissi lamp.

TECHNOLOGY | USED:
- Adobe Flash with ActionScript 2.

Quicsta lampada, realizzata in
tecnopolimero colorato di diversi
colori, produce una luce discreata
che nobilita la penombra.
Elegante, raffinata, piccola ma
sopratiutio bella.

Per tavoli, comodini, librerie.

LINK:
www.filippoaiello.it

scelta autore oggetto analisi:1 2 3 pELCEWEL geometria modellazione

mappa |: bibliografia Hdegigner

» elelc]pye)

-
LAMPADA DA TAVOLO MISS SISSI DI PHILIPPE STARK

DATI TECHICH

Matariale! leenspalmers
colarato gniugo.

Puso: 0.8 Ky.

Lampading mignen da 50 W

Cowmpsslsian
{0 {EH) - BIEH e {GaH) B0

La lampada da tavolo Miss Sissi progettata da Propeiath genarali

i 4 [P ——— Doneita i 1 g
Phillope Stark nel 1991 - Proce 4144 de3s EURKy ] lirmpacdin o o o
¥ un suo possle contest sane stall otterutl con
L' ho vista alla Mostra Permanente di Design del Propriuth mecoankche
Politecnico di Milano @ I’ ho scelta tra | tanti oggetti W PE & @ ateriale princksale of oul & costiuita guasi Modulo di Young 2 z44  GPa
Interamente L lampads Mics Sl Lhmiter w lastice 50 70 i
per la forma semplice & piacevals alla vista. Fosatenzn of tragone 00 724 MPa
WHC b UG S0l matona - g o wu =
La Miss Sissi, quando & stata presentata, sembrava Irtendands e sdel henno propedeth meooeniche. Burern mEoome
reazionaria, ma pid tardi era diventata un punto di U torvihe kot robarrimihe crastics (P Roddtontn o hatiucn 39 2603 MBan? ' vt guoTITica ESompOnando oggeits n
i la Pl coplata oM & T i serie o primitive geometriche e d una
ed imitata al monda. —— tacarena oo benzons o il gruppo cartonico GCOO- Propriati termiche —_— ] =eauenza crdinata di lors trastarmazion B
i Gombenand in PO pure per dargll la sus Temporahra mansma 74 ar ® e alla dofiiconms del bl
spociall o emica o Enpansions termica 1200 i3sE pstran Con Maya ho AMantato Gueste Rgurs Domithe
churarza o rgicith, anche o i tarmica 09RO 028 WimK

Calore speciico L . Can Mayn ha fApercorsa futta la sequenza &
urtih choel P, db prevsnitailen operazion dalle Agure QEoMEtrichs iNG a otteners
@an altn manamern (ak Propriots slottriane il madalio
rraigglicarsn il ritaweio sl flsmen, incice of rrione o Comchtone o molmie?  Faon iolante
reaistenza al rammelmenta) eppure Anforzare | PG
Son fibbre di virtro {dunds mighors propriet Bropriuts ottiche
meccaniche ad alte termperature). LT e— Cuialith ottica

AL AN TEEa

scelta autors oggetto anmalisk.1 2 3 matariall geometria madellazions autors nggetia analiskl 2 3 materiall geametria modellazlone

autors oggutia analisi:1 2 3 marterlali genmetria modellazione

nibllogratia ] Miss Sissi design

Imappa jbibliografia = designer |
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For more or other contents
visit the website:

www.filippoaiello.it
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